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E D
I TO

Silicon Luxembourg is the media of 
the digital economy in Luxembourg. 
Whether you are looking for startup 
news, digital stories, events, jobs or 
chances to expand your visibility as 
a company, Silicon Luxembourg is 
here for you. Today we are a strong 
national brand reaching a captive 
local digital community, as well as an 
international audience and spread-
ing the news far beyond the borders 
of the Grand Duchy of Luxembourg. 
With 2 million page views since 2013, 
6,000 newsletter subscribers, and 
overall 20,000 followers on social 
media, Silicon Luxembourg offers 
a unique opportunity to position 
yourself towards a digital native and 
entrepreneurial audience.

The history of Silicon Luxembourg is an extraordinary 
adventure. Today, we are proud of being the media of 
choice for digital entrepreneurs and the new connected 
generation. The community of experts you are part of 
plays a key role.

Since the spring of 2021, we have begun a strategic 
evolution by opening our content to all the tech and 
digital news of the country. The startup spirit will 
always flow in our veins and the founders of young 
innovative companies are and will remain our fertile 
ground.

The recurrence and diversity of our publications, be it 
our new website, our social networks, our events, our 
magazines, our audio and video series, reinforce our 
ambition to become the reference media for the digital 
economy in Luxembourg.

Let’s build the future of our media together.

Sales & Partnerships Manager
Justine Verheggen
+352 661 260 812
justine@siliconluxembourg.lu

Publishing
Silicon Luxembourg S.à r.l.
9 rue du Laboratoire  
L-1911 Luxembourg
Business licence: B253123
VAT: LU33012322

Contact us

Founder & CEO
Charles-Louis Machuron
+352 661 260 811
charles@siliconluxembourg.lu
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REFERENCES

Accenture Luxembourg • Agile Partner • Allen & Overy • 
ANEC GIE • Arendt & Medernach • Association Pharma-
ceutique Luxembourgeoise • Bâloise Assurances • Banque 
Internationale à Luxembourg • BESIX RED • Binsfeld 
• bitFlyer Europe • CDCL • Luxembourg Chamber of 
Commerce Luxembourg • Chambre des Métiers • CMS 
Luxembourg • Concept Factory • Deloitte Luxembourg 
• Digibrixx • Digital Luxembourg • e-connect • EBRC 
• Eurosender • Excellium Services • EY Luxembourg • 
Finimmo • Finologee • Foyer Assurances • Governance.
com • h2a • Helsinki Innovation Hub • Huawei Technol-
ogies • Ierace I Dechmann + Partners • Invest Northern 
Ireland • IPIL • Jonk Entrepreneuren Luxembourg • 
KPMG Luxembourg • Luther • Luxembourg for Finance • 
Luxembourg • Luxinnovation • House of Financial Tech-
nology (LHoFT) • House of Startups • Luxembourg-City 
Incubator • LUXHUB • Luxinnovation • Marks & Clerk 
• Microsoft Luxembourg • Mikado Publicis • Ministry of 
the Economy • Ministry for Digitalisation • Nexten.io • 
Nyuko • Orange Luxembourg • Paladium Co-Working • 
Passbolt • Paul Wurth • PwC • Sacred Heart University 
Luxembourg • Satispay • Securitymadein.lu • Service des 
Médias et des Communications • Silversquare • Snap-
Swap International • SnT • StartupDorf • Steel Shed 
Solutions • SWISSQUOTE • Tadaweb • Technoport • The 
Office • Tomorrow Street • University of Luxembourg 
Incubator • Women in Digital Empowerment

siliconluxembourg.lu

M A G A Z I N E

Newsletters

P O D C A S T S

Video series

Social networks

J O B S

Fo u n d e r s 
Club

Events

B R A N D 
S T U D I O

Ecosystem at a Glance

S I L I C O N  
L U X E M B O U R G
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2022

JAN. FEB. MAR. APR. MAY JUN. JUL . AUG. SEP. O CT. NOV. DEC. 

Magazine 
(print)

 
Sustain-

ability

SaaS 
& CRM

Education
Digital 
Health

Topic of 
the month 
(online)

Mobility Hrtech
Sustain-

ability

Entre-
preneur-

ship
Fintech

SaaS 
& CRM

Foodtech Robotics Education Cybersecurity Proptech
Digital 
Health

Startup 
Apéro

W3 W6 W11 W16 W20 W24
W38 W42 W46 W50

CEO & 
Founder 
Cocktai l

W4
W17

W27
W40

Si l icon 
Talk

W9
W22

W36
W48

Techie 
Night

W2 W8 W12 W17 W21 W23
W37 W41 W45 W49

Startup 
Fouer

W26
W48

Timeline 2022
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R E A D E R S H I P
→ Entrepreneurs
→ Managers
→ Investors
→ Government representatives
→ Key decision-makers

Audience Website

O N L I N E
Metrics overtime (since Oct 16, 2013)
2 Million Page views
1 Million Sessions
1.5 Million Unique views
795,000 Users

Key facts
A steadily growing audience
A young, urban and international audience
A strong local presence and community

S O C I A L  M E D I A

Twitter : 6,700

LinkedIn : 6,420

Facebook : 4,850

Instagram : 2,100

READERS PER AGE CATEGORY

V I S I T O R 
D E M O G R A P H I C S

GENDER

56,34%
Men

43,66%
Women

18-24 years

25-34 years

35-44 years

45-54 years

55+ years

%
33

27
11

12

17

TECHNOLOGY

70%
WEB

TOP COUNTRIES

Luxembourg
23,42%

Netherlands
20,47%

United States
14,01%

Germany
6,96%

France
6,55%

United Kingdom
3,54%

Canada
1,59%

Indonesia
1,52%

Finland
1,36%

TOP CONTINENTS

72,95%

16,49%

6,48%

2,36%

1,74%

Europe

The Americas

Asia

Africa

Oceania

TOP CITIES

Silicon Luxembourg’s audience and reach has steadily been growing over the 
years. The following numbers are based on statistics taken within a one-year 
time period ( 30 September 2020 and September 2021 ). You will find metrics and 
key facts pertaining to each platform, showcasing that no matter where we pub-
lish our work, the right audience is waiting to hear about your product or service.

18-44 
YEARS 

77%

I330,000
PAGE VIEWS +4,29%

I290,000
UNIQUE VIEWS +3,35%

I24,500
FOLLOWERS ON SOCIAL MEDIA 
+31,28%

1,600,000
IMPRESSIONS  
ON SOCIAL MEDIA

6,000
SUBSCRIBERS TO THE 
NEWSLETTER

20,000
TOTAL FOLLOWERS

28
%

M
O

BI
LE

2%

TABLET

4,72%

London

Helsinki

5,01%

Paris

Amsterdam

Luxembourg

19,80%

9,59%

5,45%
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Newsletter sent out on a weekly basis

The highlight for advertisers and the latest news

Organic audience since Day-1 (Registrations via  
our website, participants to our events, business 
meetings...) 

Belgium
8,90%

Luxembourg
53,20%

France
11,30%

GENDER

56,80%
Men

43,20%
Women

J Our social media platform with the strongest growth over 
1 year J An international audience JAn audience of young 
innovative companies and established and growing SMEs  
J A majority of experienced followers in strategic positions

I6,420 
FOLLOWERS +72,18%

447,282 
Organic impressions

282,889 
Organic unique impressions

17,022 
Organic clicks

8,058 
Organic reactions

456 
Organic comments

482 
Organic shares

5,66% 
Engagement rate

4,473 
Unique visitors

340 
newsletters

250 
weekly newsletters

40 
co-branded newsletters

35 
Silicon Luxembourg newsletters 
(magazine, podcast, club...)

15  
HR & Tech newsletters (jobs...)

TOP LOCATIONSREADERS

→ Entrepreneurs
→ Managers
→ Investors (angels, PE, VC)
→ Government 
	 Representatives
→ Analysts
→ Enablers
→ Ecosystems (incubators,  
	 accelerators, coworking  
	 spaces)
→ Media (journalists, PR)

LinkedIn

I6,021
SUBSCRIBERS +3,00%

I20,62%
OPENING RATE +9,80%

I2,84%
CLICK RATE +6,10%

KEY FACTS

!

!
!

! Top job functions

KEY FACTS! Top seniorities

! Top industries

S
IN

CE
 2

01
3

Newsletter
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461 
Total tweets

417 
Total mentions

663 
Retweets

1,300 
Link Clicks

I6,736
FOLLOWERS +4,95%

TWEET INSIGHTS

593,200 
TWEET IMPRESSIONS

Twitter Instagram

Facebook

1,409 Likes

49,433 
Tweet impressions  
per month

11,761 
Profile visits

Job posted
195

Job views
16,905

Applications
286

Apply clicks
199

Apply rate
2,87%

KEY FACTS EMPLOYER AND 
JOB PERFORMANCE

I29,574 10,28%
PAGE VIEWS OF WEBSITE TOTAL PAGE VIEWS

The only job board 
dedicated to the 
publication of startup job 
offers in Luxembourg

The keyword « Jobs 
» is one of the most 
searched on Silicon 
Luxembourg

Job Board

402,948 
Impressions

58,714 
Page reach

+39,70% 
Growth in the number 
of impressions

36,072 
Accounts reached

I 2,109
FOLLOWERS +40,60%

I4,850
FOLLOWERS +7,39%

87,521 
Page reach

169,547 
Posts reach

4,471 
Link clicks

2,873 
Likes & reactions

! Focus on event coverage 
with pictures and videos

KEY FACTSKEY FACTS
!

Sharing  
of news and 
articles

!

Live tweets during 
events

! The ideal platforms 
to share digital 
stories and live 
conversations
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CHOOSE    
YOUR 
SPACE

!

1 6

1 8

2 0

2 2

2 4

2 6

2 8

3 0

O N L I N E

O F F L I N E

E V E N T S

P R E M I U M  P A R T N E R S H I P S

F O U N D E R S  C L U B

B R A N D  S T U D I O

O R I G I N A L S 

J O B S

The prices listed in 
this Media Kit 2022  
do not include VAT 
and agency fees..



16 17

M
E

D
IA

 K
IT

s
il

ic
o

n
 l

u
x

e
m

b
o

u
rg

M e d i a  K i t  2 0 2 2

 J COMBO WEB  
+ NEWSLETTER 
 BILLBOARD TOP 

 + LEADERBOARD TOP 
 €850 / week

ONLINE
 BANNERING WEB 

Your ad on siliconluxembourg.lu

 BILLBOARD TOP 
1160 x 400 px
€600 / week

 IMU
300 x 600 px
€300 / week

 COMBO BILLBOARD TOP + IMU
€750 / week

 ANNUAL PLAN 12 BILLBOARD TOP
1160 x 400 px
€4,850

 SPONSORED CONTENT 

Your content featured on siliconluxembourg.lu

 1 sponsored or guest article 
+ 1 push newsletter 
€500

 Pack 3 articles + push newsletter
€1,350

 Pack 5 articles + push newsletter
€2,250

 Annual plan 12 articles + push newsletter 
€5,350

 Add-on featured article in the menu of the website
€95 / week

 ANNUAL PACKAGE 

 Pack – Unlimited publication 
of tech & IT content (PR)
€2,950

 Pack – Annual presence
(incl. 3 articles written by Silicon 
Luxembourg, 2 Combo Billboard 
web + newsletter, 1 Founders Club)
€4,450

 Pack – Web + Magazine
(incl. 2 articles (web) written 
by Silicon Luxembourg, 
2 articles (magazine) written 
by Silicon Luxembourg, 
2 Combo Billboard web 
+ newsletter, 1 Founders Club)
€7,850

 BANNERING NEWSLETTER    
 

 LEADERBOARD TOP
728 x 180 px
€450 / week

 LEADERBOARD MIDDLE
728 x 180 px
€250 / week

 ANNUAL PLAN 
12 LEADERBOARD TOP
728 x 180 px
€3,550

 SPONSORED NEWSLETTER 

 CO-BRANDED NEWSLETTER
(incl. 1 logo, 1 Leaderboard Top, 
2 original articles, 1 sponsored article)
€1,500

 ANNUAL PLAN 4 CO-BRANDED NEWSLETTERS
€ 4,950

 EVENT NEWSLETTER 

 2-WEEK CAMPAIGN
(incl. 2 Combo web + newsletter, 1 sponsored  
article, 1 original article, 1 co-branded newsletter)
€1,950

 1-MONTH CAMPAIGN
(incl. 4 Combo web + newsletter, 2 sponsored  
articles, 1 original article, 1 co-branded newsletter) 
€3,950

L

N
E
W

S

ETT
E

R
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THE 
IMPACT 
OF PRINT

OFFLINE
The magazine Silicon Luxembourg is published 4 times a year. 
With a print run of 2,500 copies, it is sent to all the leaders of 
digital and tech ecosystem in Luxembourg including founders, 
CEOs, institutional and corporate managers. It is also distributed 
to all our partners (incubators, coworking spaces, ministries, 
events, corporates and advertisers). The magazine is sent to over 
20 countries where our organic subscribers are located.

publicationsnext 

October 2021
PropTech, Future of real 
estate

December 2021
SpaceTech, space resources, 
future of space

March 2022
Sustainability, Energy,  
Green economy

June 2022
SaaS, CRM

September 2022
Education Technologies, 
Skills, Next Gen

December 2022
Digital Health, BioTech,  
MedTech

I N D E X
EDITOR-IN-CHIEF
Charles-Louis Machuron

GUEST EDITOR
Laurent Rouach

COVER
Studio Polenta

ART DIRECTION
Studio Polenta

EDITORIAL DESIGN
Annick Kie� er
Claire Ramos

PHOTOGRAPHY
Kaori Anne Jolli� e
Mich Jacoby

CONTRIBUTORS
Emmanuelle Ragot
Jaclyn Majarich
Jannika Salminen
Jess Bauldry
Louis Juste
Marc Auxenfants
Sophie Clark

EDITING
Louis Juste

PRINTING
Print Solutions

SALES
Justine Verheggen
justine@siliconluxembourg.lu

PUBLISHING
Silicon Luxembourg S.à r.l.
9, rue du Laboratoire
L-1911 Luxembourg
RCS: B253123
VAT: LU33012322
ISSN: 2535-9355

READ MORE ON:
SILICONLUXEMBOURG.LU

FOLLOW US ON:

N E W S
 06 IoT and 5G will revolutionize facility management
 08 New platform aims to open access to PropTech solutions
 10 Making short-term housing rental easy
 12 LuxPropTech wants “to participate in the development 

of innovation”
 16 Why should anyone do employer branding

B U S I N E S S
23 Innovation at the service of real estate development
25 “Digitalization, a huge potential for our activities and processes”
26 When technology helps sta�  breathe easier
29 PropTech’s sweeping software solutions
30 PropTech and tech legal issues
32 Democratizing access to real estate investment

C O V E R  S T O R Y
36 The business of coliving and corporate 

solutions in Luxembourg
40 Living in a DLT world

E X P L O R E
47 Will property management be fully automated?
48 “PropTech will have an impact of every single aspect of your life”
51 VR/AR set to disrupt Luxembourg real estate sector
54 Luxembourg’s fi rst instant rental platform for the construction sector

L I F E S T Y L E
58 Get organized the way you need
59 CEO Cocktail, the entrepreneurs' network
62 Recruitment challenges for a construction scale-up
63 Startup Apéro, the ecosystem’s beating heart 
66 Keeping the “human touch” in tech-focused 

real estate agencies
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Founded in July 2019, the Lebanese-born, Luxembourg-
based startup Augment is on a mission to bring facility 
management into the digital age through innovation and 
collaboration. 

The goal of the 11-person startup is to support facility 
managers in their daily service o� ering, through an e�  -
cient and user-friendly information platform.

In concrete terms, Augment compiles the available data 
of the building, those of its own technical database, as 
well as the dronaic images of the exterior and scanned 
images of the interior.

This information, which includes data on the building, its 
spaces equipment and occupants, is then accessible via 
a home application with 3D representation of the build-
ing and visualization of the object and its technical spec-
ifi cations in augmented reality mode.

«Today, we talk about ’meche 
technology’ with the networking 
of several connected objects.»
Rida Klink, CEO of Augment

I O T  A N D  5 G  W I L L

Revolutionize 

Rida Klink, CEO of Augment, thinks that connected objects 
in combination with fi fth generation cell phone standards 
will revolutionize facility management with its increased 
e�  ciency and real-time improvements.

What are the benefi ts of connected objects for building
management?

A facility manager needs to have a reliable real-time 
image of the building, its operation, its spaces and its 
equipment. Technology already provides him with a 
digital twin of the building. But to get the full picture, he 
currently has to use di� erent systems and databases - 
for contract management, for maintenance, for cleaning, 
etc. - that are not connected to each other. 

Advances in IoT and the billions of connected objects 
that are coming in the future, will enable more secure 
and accurate building management and maintenance. In 
concrete terms, the facility manager will be able to ben-
efi t from real-time information feedback to his system, 
to analyze data, but also to control the equipment in his 
building, thanks to web-based automation.

Today, we talk about ’meche technology’ with the net-
working of several connected objects, for example, 
3 lamps connected together via the Internet. Via one of 
the lamps, we can manage the other lamps, and thus 
reduce the constraints and installation costs of these 
objects. However, 4G cannot support such technological 
developments.

What progress will 5G bring to the facility manager?

5G will connect all objects and equipment together, and 
make them communicate with each other. The facility 
manager will then have a single management system for 
everything, which he will control via a central platform 
hosted on a single site, which can be linked to external 
applications via APIs. He will use these connected ob-
jects as he wishes, according to his needs.

Similarly, a connected object can have several di� erent 
sensors and meters, which can be individually activated 
or deactivated via the network.

Also, maintenance and repair needs will be notifi ed in 
real time to the facility manager; security processes and 
reporting will be in real time. Information on the opera-
tion of the building will also be more detailed. Similarly, 
better documentation of systems will reduce disputes 
between owners, tenants and facility managers. IoT and 
the advent of 5G will revolutionize facility management!

Based on cloud technology and accessible via a web 
browser, the application is interactive - the information 
can be shared - and is interoperable with other software. 
Augment also o� ers a hosting package, which includes 
storage of the model on its servers, customer and tech-
nical support, and data updates.

For Rida Klink, one of the 3 founders of the company, 5G, 
AI, 3D (Building Information Modelling) and augment-
ed reality technologies will revolutionize the traditional 
jobs of the facility manager, especially maintenance and 
management.

by: Marc Auxenfants

photo: Augment

Facility

Management

fifty
reliable
electric

Depuis 50 ans, Socom est votre partenaire pour tous 
vos projets en génie électrique, mécanique, tuyauterie 
industrielle et énergies renouvelables.
Intégrateur de solutions technologiques, Socom conçoit, installe et maintient des systèmes ou sous-systèmes 
dans l’industrie, les infrastructures et le tertiaire. 

socom.lu
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F i r e s i d e  C h a t

S t a r t u p  G u i d e

Based in Luxembourg, Augment is a 
Lebanese startup founded in July 2019 
by Rida Klink. The company, composed of 
11 professionals, aims to change the way 
facilities are managed. At Augment, the 
mission is to bring Facility Management 
into the digital era through innovation and 
collaboration.

  Rida Klink

  augment.lu

   rida.klink@augment.lu

Arca Properties provides property 
management while offering short-term 
rental solutions to the market. Owners 
benefit from a hands-off service and 
profit from guaranteed or short-term 
rental revenues. Apartments and houses 
are ideally designed, fully equipped and 
supported by a 24/7 concierge team.

  Matheus Sequeiros  & Giacomo Trenz

  arcaproperties.lu

  info@arcaproperties.lu

Alma Solar
  Erick Durand & Raphael Thomas

  alma-solarshop.fr

   erick@alma-solarshop.com

Arca Properties

Augment

BIM-Y is a web platform for creating and 
managing digital twins of existing buildings 
by using 3D scanning and machine learning 
for automatic equipment inventory. BIM-Y 
simplifies the process of defining, collecting 
and using technical data to improve 
equipment maintenance and reduce its 
cost.

  Jean-Yves Marié

  bim-y.com

  team@bim-y.com

BIM-Y

to a local construction, co-financed by a 
Luxembourg bank and can be exchanged 
at any time. No more barriers to access and 
earn from tangible local real estate market.

  Guillaume de Vergnies

  digibrixx.lu

  moien@digibrixx.lu

Digibrixx

BlocHome is a new way for anyone to 
access the real estate market. We enable 
people to buy slices of property in just 
a few clicks. Our vision is to create a 
worldwide real estate community in 
which members will be able to adjust their 
property ownership and usage according to 
their personal needs.

  Raphaël Scheuren, Maroun Altekly, 
Romain Poulles, Leonel Marques, Jean-Paul 
Scheuren

  blochome.com

  support@blochome.lu

BlocHome

Cocoonut
We design and manage urban experience 
buildings, focusing on people settling in a 
new place.

Our solution: develop co-living spaces 
where sharing and «living together» is 
central and extend the experience by also 
offering work and catering spaces. From 
the transformation of single-family homes 
to large real estate programs, we offer 
maximum flexibility, comfort and services 
to our users and higher long terms revenues 
to the property owners.

  Nicolas Legay & Aurélien Dobbels

  livecocoonut.com

  hello@livecocoonut.com

4

Digibrixx are per-square-meter investments, 
for any investor, to benefit from 
Luxembourg real estate development 
programmes. Each digital brick is related 

S t a r t u p  G u i d e

Kamat is a Luxembourg-based startup 
specialized in the rental of construction 
equipment. The company launched 
the first instant rental platform for the 
construction sector. The all-in-one tool 
with complimentary functions, reinvents 
the rental process by allowing construction 
professionnals to access the offer in real 
time and reserve the desired products with 
a few simple clicks.

  Simon Cabrejo

  kamat.co

  hello@kamat.co

Gentleman 
Ramoneur

  Régis de Loizellerie

  gentleman-ramoneur.lu

  info@gentleman-ramoneur.lu

GAMMA AR is a construction technology 
that overlays 3D Building Information 
Models (BIM) on the jobsite using 
augmented reality on mobile devices to 
prevent errors, reduce rework, and shorten 
the time spent on documentation and 
follow up which allows savings of up to 10% 
of total construction costs.

  Caner Dolas & Jayan Jevanesan

  gamma-ar.com

  info@gamma-ar.com

Foobot
  Jacques Touillon

  foobot.io

   jacques@foobot.io

E-gloo
  Bernard Blanchet

  www.e-gloo.biz

  bernard.blanchet@e-gloo.biz

kodehyve is a B2B collaboration software 
helping real estate developers, agencies, 
and funds to more efficiently plan, 
manage and analyse their construction 
and commercialisation projects by largely 

Nomoko
A Swiss startup founded in 2015 with a 
subsidiary in Luxembourg, Nomoko is 
on a mission to make the physical world 
accessible as a digital ecosystem using 
Digital Twins. With the focus on real estate, 
Nomoko launches its Spatial services 
offering in Luxembourg, creating virtual 
copies of individual buildings, larger 
districts, or even whole municipalities. This 
helps customers to visualize their projects 
and to gain informed insights in order to 
make the right decision at any time.

  Vincent Pedrini

  nomoko.world

  vincent@nomoko.world

Mandexpa
Mandexpa is a solution that meets the 
needs of all those wishing to carry out a 
property transaction. It is aimed at both 
individuals and real estate professionals. 
This win-win concept brings many 
advantages to each of them. Through 
innovative solutions that make it easier 
to put people in touch with each other, 
Mandexpa makes it possible to achieve 
faster sales. This pioneering solution offers 
new services, linking collaboration to 
transparency and putting the seller back at 
the heart of the sale process, without any 
additional costs.

  Michel Cucchiara

  mandexpa.lu

  contact@mandexpa.lu

Gamma AR

Kamat

kodehyve

s
il

ic
o

n
 l

u
x

e
m

b
o

u
rg

 |
 s

ta
rt

u
p

 g
u

id
e

 p
ro

p
te

c
h

 2
0

2
1

5

replacing heterogeneous tools, inefficient 
workflows and outdated user experiences.

  Felix Hemmerling

  kodehyve.com

  felix@kodehyve.com

 20 COUNTRIES 

 4 TIMES A YEAR 

 2,500 COPIES 

 MAGAZINE  STARTUP GUIDE 

INSIDE FRONT COVER 
(C2)

€3,150 INSIDE FRONT COVER 
(C2)

€1,150

INSIDE BACK COVER 
(C3)

€2,950 INSIDE BACK COVER 
(C3)

€950

BACK COVER (C4) €3,650 BACK COVER (C4) €1,350

OPPOSITE CONTENT 
PAGE

€2,750 PACK 1 – LISTING €195

PRIMA POSTA €2,650 PACK 2 – DESCRIPTION €395

SECONDA POSTA €2,550 PACK 3 – FULL  
PICTURE

€595

1 PAGE €2,250

BRAND VOICE  
(1 PAGE)

€1,950

BRAND VOICE  
(2-PAGE)

€3,450

C O V E R  S T O R YC O V E R  S T O R Y

Esch2022
In 2022, together with 10 PRO-SUD municipalities, and  
8 municipalities in France, in the Communauté de Communes Pays 
Haut Val l’Alzette (CCPHVA), Esch-Alzette, Luxembourg’s second 
largest city, will be European Capital of Culture. Each year this label 
is awarded to a different city or area within the European Union.

photo: adobe stock

Christoph Bruckner (TiQuest)

Jolanta Czuba (Ride More Protection)

Chris Peeters (INNSiDE by 
Meliá Luxembourg)

Pascal Bouvier (MiddleGame Ventures)

Benjamin Blasco (Petit BamBou)
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Cocktail

Pascal Bouvier (MiddleGame Ventures)

Ludivine Plessy (Keep Contact)

Kenneth Graham 
(Tomorrow Street)

Amélie Madinier (Village by CA Luxembourg)

Matthias May (Engel & Völkers Luxembourg)

Charles-Louis Machuron (Silicon Luxembourg)

Jaclyn Majarich (Culture Ignite)

Benjamin Blasco (Petit BamBou)
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EVENTSEVENTSEVENTSEVENTSEVENTSEVENTSEVENTSEVENTSEVENTSEVENTSEVENTSEVENTS

 CEO & FOUNDER COCKTAIL 

The quarterly meeting 
of tech decision makers

 1 X CEO & FOUNDERS COCKTAIL
Premium level : €9,500
Entry level : €1,000

 4 X CEO & FOUNDER COCKTAIL
Premium level : €29,500
Entry level : €3,500

Associate your image with the events organ-
ized by Silicon Luxembourg. Benefit from the 
communication around the events to make 
your company known to our audience and 
community. Meet decision makers and en-
courage brand activation campaigns.

 TECHIE NIGHT 

The monthly afterwork talk  
for tech lovers and developers

 1 X TECHIE NIGHT
€1,500

 3 X TECHIE NIGHT
€3,500

 12 X TECHIE NIGHT
€9,500

 SILICON TALK 

The quarterely conference to cover 
digital stories

 1X SILICON TALK
Premium level: €4,500
Entry level: €1,500

 4 X SILICON TALK
Premium level: €13,500
Entry level: €4,500

 STARTUP APÉRO 

The monthly afterwork 
that combines talk & networking

 1 X STARTUP APÉRO
€1,500

 3 X STARTUP APÉRO
€3,750

 10 X STARTUP APÉRO
€9,950



22 23

M
E

D
IA

 K
IT

s
il

ic
o

n
 l

u
x

e
m

b
o

u
rg

M e d i a  K i t  2 0 2 2

Annual plan 12 articles + push newsletter

Featured articles in the menu of the website

2 co-branded newsletters

4 podcasts

2 Brand Voice pages

Priority right on the sponsorship of new event formats

B E  T H E  P R I V I L E G E D 
P A R T N E R  O F  S I L I C O N 
L U X E M B O U R G  T H R O U G H O U T 
T H E  Y E A R  F O R  O N E  O F  T H E 
F O L L O W I N G  T E C H  T R E N D S :

  Artificial Intelligence
  Blockchain / Crypto
  Computing
  Cybersecurity
  Data
  Education
  Fintech
  Foodtech
  Future of work
  Govtech

  Healthtech
  Insurtech
  Mobility
  Proptech
  Robotics
  SaaS / Software
  Science / Research
  Spacetech
  Sustainability

PREMIUM
PARTNER-
SHIPS

€ 19,950
Raise your brand awareness for 1 year  
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FOUNDERSCLUB FOUNDERSCLUB FOUNDERSCLUB FOUNDERSCLUB FOUNDER-

FOUNDERSCLUB FOUNDERSCLUB FOUNDERSCLUB FOUNDERSCLUB FOUNDER-
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Join an exclusive network of CEOs, founders, co-founders, country 

managers, managing directors, investors and decision-makers.

Create new business opportunities, grow your network, 

increase your brand awareness and meet new people.

Participate in events throughout the year and dive into the heart 

of the Luxembourg tech and digital ecosystem. The Silicon  

Luxembourg team will be your best partner to help you meet a 

maximum of decision-makers and make you live unique moments.

Join. Connect. Grow.

Membership 
Monthly Founders Club newsletter (news, events...)

Priority invitations to events (CEO & Founder  

Cocktail, Silicon Talk, Startup Apéro, Technie Night)

24/7 online community access (LinkedIn)

Dedicated relationship manager

Exclusive connections with other club members

Invitations to partner events and business clubs

25

Annual plan € 850

FOUNDERS CLU
B
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 VIDEO STUDIO 

The impact of video is the ultimate in 
content. We create custom series for 
you, in the digital format that suits 
you. It all starts with a pilot episode...

 THE ELEVATOR
1 season, 10 episodes: €25,000

 THE STARTUP CHAUFFEUR
1 season, 10 episodes: €30,000
On the road season, 3 episodes: €9,750

 THE CUSTOM INTERVIEW
Topics: cybersecurity, sustainability…
10 episodes: €20,000
5 episodes: €11,250
1 episode: €2,500

BRAND 
STUDIO

 BRAND STUDIO 

Ask our editorial team to create valuable content for 
your brand. We manage the creation process from 
 the briefing to the publication on our mediums.

 1 ARTICLE + PUSH NEWSLETTER 
€750

 PACK 3 ARTICLES + PUSH NEWSLETTER 
€1,950

 PACK 5 ARTICLES + PUSH NEWSLETTER 
€2,750

 ANNUAL PLAN 12 ARTICLES + PUSH NEWSLETTER
€7,650

 AUDIO STUDIO 

Give your content a tone of voice. 
Together we build a story to tell our 
listeners and readers. Your content 
will be seen and heard multiple times!

 1 INTERVIEW PODCAST  
(incl. storytelling, recording, editing, publica-
tion, push newsletter)
€1,000

 1 IMMERSION PODCAST 60 to 90 min
(incl. storytelling, recording, editing, picture 
report, video teaser, publication, co-branded 
newsletter, push newsletter)
€2,500

 1 PODCAST SERIES
(incl. 5 episodes, storytelling, recording, edit-
ing, publication, co-branded newsletter, push 
newsletter)
€6,500

A simple article is not enough to show people how amazing your product/
service is? With these ‘out of the box’ concepts, your innovation gets the plat-
form it deserves. Silicon Luxembourg takes your content and brings it to the 
next level.

IN NUMBERS:
A 5-episode podcast series 

1,200 page views
1,000 unique views
1,800 shares
1,400 clicks
400 downloads

A STUNNING 1ST SEASON
The Elevator video series

50,000 impressions
8,000 plays
6,000 unique visitors
4,500 clicks
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 CUSTOM-MADE MAGAZINE 

SPOTLIGHT
You create the content.
 We make it famous.

 CO-BRANDED MAGAZINE
(incl. logo, portrait, 1 sponsored article)
€4,550

Add-ons:

 WRITING
€950

 PHOTOGRAPHY
€450

 PRINTING
on-demand

 THEMATIC NEWSLETTER 

« MONEY »
Quarterly fundraising summary

 CO-BRANDED NEWSLETTER
(incl. 1 logo, 1 Leaderboard Top, 
4 original articles)
€2,350

 ANNUAL PLAN CO-BRANDED NEWSLETTERS
€8,450

« HR & TECH »
Monthly news on the future of work

 CO-BRANDED NEWSLETTER
(incl. 1 logo, 1 Leaderboard Top, 
3 original articles, 1 sponsored article)
€1,950

 QUARTERELY PLAN CO-BRANDED NEWSLETTERS
€5,250

« CUSTOM »
Fresh news on topics such as Sustainability, 
Cybersecurity, SaaS...

 CO-BRANDED NEWSLETTER
(incl. 1 logo, 1 Leaderboard Top, 
3 original articles, 1 sponsored article)
€1,950

 QUARTERELY PLAN CO-BRANDED NEWSLETTERS
€5,250

sp
o
t l

i g
h
t

4

2

J

Depending on the start-up’s maturity and the 

amount of funds to be raised, the founders will 

consider different types of investors: family and 

friends, business angels, family offices or ven-

ture capital funds.
At the very beginning of their start-up projects, 

when it is mainly and solely an idea, the founders 

should raise funds primarily from: J FAMILY AND FRIENDS: 
Generally, these investors are not only driven by 

the sole financial performance of their invest-

ment (as opposed to investment funds), but are 

also keen to support the founders to help them 

succeed in their entrepreneurial projects;
 J BUSINESS ANGELS: 

Generally former successful executives and en-

trepreneurs, who are not only interested in in-

vesting their money, but also share their prior 

experience with the founders; J THE LUXEMBOURG GOVERNMENT: 

It offers a series of preferential financing solu-

tions and subsidies depending on whether cer-

tain criteria are met by the start-up project.

Properly matching the project and the targeted investors

Last but not least, the founders 

themselves should be the very first 

investors in their start-up and put 

some “skin in the game” in the busi-

ness venture they are promoting.The funds raised by the founders 

from the above listed investors will 

be used to finance the “proof of con-

cept” of their business ideas before 

presenting their projects to family 

offices and/or venture capital funds. 

Indeed, these sophisticated invest-

ment professionals analyse a mul-

titude of projects and need to see 

that there is at least an operating 

structure in place with a commit-

ted team and an initial traction be-

fore considering any investments. 

Moreover, the implementation of the 

“proof of concept” phase will create 

a goodwill that will be valued in the 

pre-money value of the project com-

pany and will thus avoid an immedi-

ate significant dilution of the found-

ers when family offices or venture 

capital funds enter the equity of the 

project company.
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START-UP CAPITAL RAISING

21Scenario Scenario

The founders and investors agree on an eq-

uity financing of EUR 5,000,000 at the same 

pre-money valuation. 

It means that the investor will subscribe to 

100,000 shares for a total consideration of 

EUR 5,000,000.

The capitalisation table of the company 

post-equity financing will be the following:

The founders and investors agree on 

an equity financing of EUR 500,000 at a 

pre-money valuation at EUR 5,000,000. 

It means that the investor will subscribe to 

10,000 shares for a total consideration of 

EUR 500,000.

The capitalisation table of the company 

post-equity financing will be the following:

Shareholder Shares
% of share 

capital

Founder 1 50,000 45.45%

Founder 2 50,000 45.45%

Investors 10,000 9.10%

Total 110,000 100%

Shareholder Shares
% of share 

capital

Founder 1 50,000 25%

Founder 2 50,000 25%

Investors 100,000 50%

Total 200,000 100%

Dilution effect

The issuance of new shares by the company will 

have a dilutive effect on the existing shareholders 

of the company. What does this mean?

In short, the economic and political rights of 

the shareholders in a company are, in principle, 

determined by the number of shares the share-

holders own in the capital of the company. The 

issuance of new shares to investors will thus 

reduce the ownership percentage of the capital 

of the existing shareholders.

Example: Prior to the equity financing, the share 

capital of the company is set at EUR 100,000 rep-

resented by 100,000 shares and is equally owned 

by the two founders of the company.

ORIGINALS
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STARTUP CAPITAL RAISING

BY SILICON LUXEMBOURG
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JOBSJOBS
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B

S

JOBS

JOBSYour jobs available online for 60 days + push newsletter
& social media

  First trial Offered

  Single job €105

  Pack 5 jobs €395

  Pack 10 jobs €695

  Featured job €45

  Add-on 1 push newsletter € 95

  Sponsored news + push newsletter  
      & social media

€ 145

Highlight the nomination of a new team member

Position your job offers in the monthly « HR & Tech » 
newsletter to gain visibility

« Luxembourg has amazing resources of 
multicultural talents, in particular through 

expats and expats partners. I am happy to say 
that Silicon Luxembourg helped us in finding 
the relevant talents to support our growth in 

new regions through its unique and qualified 
traffic of potential startuppers on its website. 

We have been able to find the perfect profile for 
us. This has so much value for us. »

 

Benjamin Blasco

Co-founder of Petit BamBou

Publish your jobs on Silicon Luxembourg. The jobs page is one of the 
visited section of our website. Whether you are a startup or a corpo-
rate with IT jobs, we reach out to a community of digital natives!

The publication of jobs and the referencing of your offers is also an ex-
cellent opportunity to show the dynamism of your company and raise 
your brand awareness.

JOBS
JOBSJOBS JOBS

JOBSJOBS JOBS
JOBS JOBSJOBSJOBS JOBSJOBS

JOBS
JOBS JOBS

JOBS

JOBS
JOBS JOBS
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FIND OUT MORE:
SILICONLUXEMBOURG.LU

FOLLOW US ON:

ORIGINALS


